wsta

speaking for the wine and spirit trade

Membership Application

Business Details

BUSINESS MM, e
JLILC2 10 1o 1 =0 T
Main contact name (Mr, MIS, M) .o e e eneeaas
Main contact JoD title: o
Main contact email addreSS: ..o
General email addresSS:

BUSINESS A00rES S,

Tel: WeEDb S, o,

Main acCtiVily Of DUSINESS: oo e e e

Gross annual turnover for sales of
(or relating to the sale of) wines & spirits:

Company Number: ... Year Established: .....................

No. of Employees: ..., No. of Outlets:  ............coeeiil.

VAT NUMDEr: e

Sponsors
As part of our due diligence process, you must nhame two sponsors (one should be a WSTA
member) that we can contact for a reference. If left blank, we will be unable to accept your

application.

Name: NaMe:
Company: . Company: ..
Email: Email:

SIGNAtUIe: ..o Date: ..o

How did you hear about the WS T A ? e,
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Members of the WSTA agree:
1. Articles of Association and subscription:

a.

b.

C.

to be bound by the Articles of Association and pay the annual subscription
(https://www.wsta.co.uk/wp-content/uploads/2019/12/ArticlesOfAssociation2011.pdf)
that the stated turnover is that declared in their annual accounts filed at Companies
House (or their annual accounts for the purposes for UK tax for partnerships and sole
traders) for their business, or overseas equivalent. This should be adjusted to cover
sales of wines, including made wines, British wine and RTDs; spirits, including lower
alcohol spirits drinks substitutes between 1.2% and 15% abv; and low and no
alcoholic beverages under 1.2% abv that are aimed at over 18’s and marketed as
alternatives to full strength alcoholic beverages. Turnover should exclude Scotch
Whisky, Beer and Cider. Customs and excise duties should be included but not VAT.
that no member is entitled to any repayment or refund of any subscription or other
money paid to the WSTA

2. Documents, Data and GDPR;

a.

b.

C.
3. Co
a.

to their data (including data provided on the application form) being processed in
accordance with to the WSTA Privacy Policy (www.wsta.co.uk/privacy-policy)

to treat all WSTA materials but not limited to publications, guidance, and emails as
confidential to the company (or companies) that is a registered member, unless they
have been published without restriction by the WSTA. If a member wishes to share
any WSTA publication outside their company, they should seek authorisation from
the WSTA

to receive and provide documents and information in electronic format

nduct and activities:

to support, promote and contribute actively to the functioning of the WSTA by
devoting time and professional resources to committees and working groups,
supporting events and initiatives and responding to information requests

to seek to achieve consensus in meetings and discussions, including by co-operating
fully and keeping confidential the working documents and content of meetings and
discussions in which they take part

to observe national and international competition law when taking part in WSTA
activities

to conduct their activities with responsibility and integrity and seek to implement best
practice and due diligence requirements throughout their operations

to support collective and strategic agreements (such as Memoranda of
Understanding) between the WSTA, other trade associations, government and other
official bodies

4. Social Responsibility:

a.

b.

to maintain efforts to deliver their services in a socially responsible way and to co-
operate with initiatives to promote responsible consumption of alcohol

to fight against alcohol-related fraud and counterfeiting, by co-operating with
government departments, regulatory bodies and law enforcement authorities

to recognise that by improving sustainability they can significantly contribute to the
improvement of the environment and boost efficiency, cut costs, engage employees
and deliver a better service to customers

5. Primary Authority:


https://www.wsta.co.uk/wp-content/uploads/2019/12/ArticlesOfAssociation2011.pdf
http://www.wsta.co.uk/privacy-policy
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a. that their business will be enrolled in the WSTA Primary Authority Coordinating
Partnership with Salford City Council, enabling them to benefit from assured advice
for the duration of their membership. A business may opt out of this at any time by
giving written notice to the WSTA

6. The use of the WSTA logo only in the following circumstances:

a. for use on a member’s website only. Logo must be hyperlinked to
http://www.wsta.co.uk. Any use in other scenarios by agreement with the WSTA via
info@wsta.co.uk.

b. for the purpose of highlighting said membership of the WSTA, and not suggesting
accreditation or endorsement by the WSTA. The WSTA does not run an accreditation
scheme or endorse any specific member products or services.

c. Thelogo must be clearly recognisable and not edited or altered.

7. Notice:

a. to give at least 3 months’ notice to the WSTA in writing before the end of the year to

which their subscription has been paid if they wish to terminate membership
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Annual Subscription Rates

Subscription 20% VAT Total

1 January 2022 — 31 December 2022 £ £ £

Subscription based on UK turnover*
1  Not Exceeding £500,000 454.97 90.99 545.97
2 £500,001-£1m 971.49 194.30 1,165.79
3 £1,000,001 - £2.5m 1,606.28 321.26 1,927.53
4 £2,500,001 - £5m 2,486.03 497.21 2,983.23
5  £5,000,001 - £7.5m 3,161.84 632.37 3,794.20
6  £7,500,001 - £10m 4,577.42 915.48 5,492.91
7  £10,000,001 - £15m 6,053.36 1,210.67 7,264.04
8  £15,000,001 - £20m 9,153.64 1,830.73 10,984.37
9  £20,000,001 - £30m 13,721.42 2,744.28 16,465.70
10 £30,000,001 - £40m 15,246.84 3,049.37 18,296.21
11 £40,000,001 - £60m 18,910.70 3,782.14 22,692.84
12 £60,000,001 - £130m 24,136.18 4,827.24 28,963.41
13 £130,000,001 - £200m 32,570.39 6,514.08 39,084.46
14 £200,000,001 - £275m 41,403.03 8,280.61 49,683.64
15 £275,000,001 - £300m 60,340.46 = 12,068.09 72,408.55

Over £300m Negotiated

National Multiple Retailers

NMR Subscription based on market share

Notes

*UK Turnover is that declared in your annual accounts filed at Companies House (or your annual accounts for the
purposes for UK tax for partnerships and sole traders) for your business or overseas equivalent, adjusted so that
it covers sales of wines (including made wines, British wine and RTDs not exceeding 5.5%) and spirits, excluding
Scotch whisky, beer and cider. Customs and excise duties should be included but not VAT.

*If you are a logistics company or an associated trade, please contact Jessica Parker, jessica@wsta.co.uk

For further information please contact Jessica Parker on 020 7089 3884 or jessica@wsta.co.uk
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